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Please provide a brief explanation & rationale for the proposed revision(s):
Change prefix from AG to AOT to better fit the Agriculture Operations Technology (AOT) major

Please provide the following information:
College: COTS

Program Area: Agriculture

Date: 11/26/08

Course Prefix & No.: 40T 305

Course Title: 4g Commodity Marketing

Credits: 3

Required by: Agriculture Operations Technology (AOT) majors
Selective in Applied Agriculture Minor

Selective in:

Elective in:

General Education:

Lecture: 3
Lecture/Lab:

Gradable Lab:

Contact hours lecture: 3
Contact hours lab:

Current Catalog Description (include all prerequisites):
AG 305 AG Commodity Marketing

3 semester credits (Lec. 3; Alt yrs even 2008-09: Spring)

An examination of marketing tools available to farmers and ranchers,
including futures and options. The course addresses costs of

production, storage and transportation, risk management, {1 nancial

planning, and means of securing market information. Prerequisite: AG

105 or AG 150.

Proposed or New Catalog Description (include all prerequisites):
AOT 305 AG Commodity Marketing

3 semester credits (Lec. 3: Alt yrs even 2008-09; Spring)

An examination of marketing tools available to farmers and ranchers,
including futures and options. The course addresses costs of

production, storage and transportation, risk management, fi nancial

planning, and means of securing market information. Prerequisite: AG

105 or AG 150.

Course Qutcome Objectives:

Additional instructional resources needed (including library materials, special equipment,
and facilities). Please note: approval does not indicate support for new faculty or
additional resources.
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