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Please provide a brief explanation & rationale for the proposed revision(s):
Changing the course name, description, and outcomes to better reflect the actual content of the
course and the needs of the students.

Please provide the following information:

College: COTS

Program Area: Business

Date: February 5, 2009

Course Prefix & No.: SBM 338

Course Title: Advertising and Promotion
Credits: 3

Required by: Marketing Minor

Small Business Management Minor
Health Promotion

Selective in: None
Elective in: None
General Education: None
Lecture: 3
Lecture/Lab:

Gradable Lab:

Contact hours lecture: 45
Contact hours lab: 0

Current Catalog Description (include all prerequisites):

The course will build a strong foundation in the primary skills of advertising, public relations,
direct marketing, and promotional techniques. These skills will be related to such topics as
forecasting, budgeting, and assessing promotional efficiency. Developing a promotional
campaign and the related components of costs, creativity, ethics, and regulations will also be
incorporated improving these conditions on the job.

Proposed or New Catalog Description (include all prerequisites):

Advertising and promotion form the means by which organizations communicate the distinctive
characteristics of their offerings to potential buyers. This course examines the theory and practice
of promotions and advertising. The primary focus is on how advertising and promotions
contribute to the overall marketing plan. While this course is not intended to

train students to be proficient at the skills of creating effective advertising, they will gain a
working knowledge of those skills by designing and implementing a full range of ads using
various media as part of an overall advertising campaign.



Course Outcome Objectives:

The student will:
1. Demonstrate an understanding of the characteristics of the various advertising media.

2. Demonstrate an understanding of the principles underlying the development of
advertising and sales promotion strategy and tactics.

3. Demonstrate an understanding of the various elements of the marketing mix.

4. Demonstrate the ability to design and implement a full range of ads using various media
as part of an overall advertising campaign.

Additional instructional resources needed (including library materials, special equipment,
and facilities). Please note: approval does not indicate support for new faculty or
additional resources.
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